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How confident are you?
Topics

Research     methods

Data Collection

Respondents

Leading-edge, strategic topics that 
can change the way you do business

Common and often too 
general to use

Mostly primary 
research; always 

appropriate for the 
topic

One size fits all; 
usually publically 

available data

ISR's proprietary data collection 
tools and channels support fast, 

high quality data collection

Struggle to recruit the 
right targets and 
enough of them
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Respondents

Sample Sizes

Analysts

Independence

ISR's proprietary data collection 
tools and channels support fast, 

high quality data collection

Struggle to recruit the 
right targets and 
enough of them

Sophisticated 
screening ensures 

genuine 
decision-makers

Often loose, 
obvious, or 
non-existent 

screening tools

Robust sample sizes that 
instill confidence

Often insufficient industry 
representation that leaves you 

defending results

Decades of 
experience means 
more insight and 

immediately useable

Junior analysts 
capable of 

reporting numbers

Complete. ISR funds all 
research internally

Will sometimes repurpose 
"custom" research



Smaller Margin of Error

Genuine   Insight

10    respondents
-26% +26%

20    respondents
-18% +18%

100    respondents
-8% +8%

Mean

150    respondents
-6% +6%

More respondents = better data. 

Even the most robust market 
research will have a margin of 
error. But at ISR, we reduce that  
error by collecting more data 
than other providers in our 
industry.

All of the syndicated reports 
from ISR include an insightful 
executive summary that 
provides perspective on the 
data collected. We analyze 
what the data means for our 
readers and provide 
value-added insights based on 
decades of experience.

quality       reports

“We invest in our reports — in time, money, and intelligence”
– Kevin Olson, CEO

100
Respondents

120
Pages

115
Charts & Graphs

An    Average     ISR     Report:

Comparable custom research projects would cost $30,000 - $50,000.

“Reports from Industry 
Standard Research 
demonstrate an access 
to decision makers and a 
comprehensive level of 
analysis and 
recommendations that 
have consistently 
exceeded our 
expectations.” 

- Vice   President  of   
Marketing,   Top   5   CRO

 

“Your products show an 
understanding of the 
pharmaceutical industry that I 
only expect from industry 
insiders.  Everything I see from 
your team is 
head-and-shoulders above what 
I’ve experienced elsewhere.” 

- Sr. Director, Oncology 
Therapeutics, Top 20 
Pharmaceutical Company 

Industry Standard Research is the premier, full service 
market research provider to the pharma and pharma 
services industries.  With decades of experience in 
the industry, ISR delivers an unmatched level of 
domain expertise.  For more information about our 
o�-the-shelf intelligence and custom research 
o�erings, please visit our Web site at 
www.ISRreports.com, email info@ISRreports.com, or 
follow us on twitter @ISRreports. 

www.ISRreports.com

Complete. ISR funds all 
research internally

Will sometimes repurpose 
"custom" research


